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INTRODUCTION

Social & Community Development at BTS Group
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The Board of Directors, Sustainability Committee, and Their Roles in BTS Group’s CSR

BTS Group’s contribution to the development and improvement
of community and society has consistently resonated with our

corporate vision “to serve our community with unique and The BTS Group Board of Directors and
the Sustainability Committee

sustainable solutions that greatly contribute to an improved
life.” The Company’'s continuous endeavours to tailor
programmes and initiatives per its operational strengths and
talents have safeguarded BTS Group’s ability to deliver
beneficial impact to our stakeholders, consequently The approval of the Group's sirabegic Monitoring of activitis and

strengthening the identity of our corporate citizenship. @ SR SECHen SRdinEaties programmen o sneurs posiine Impact

Oversees the Company’s community and social development projects and activities

The Board of Directors and the Sustainability Development The Sustainability Department and
Committee have endorsed the strategic direction for the Associated Business Units Across BTS Group
Company’s Corporate Social Responsibility (CSR) initiatives. E"ﬁ:::‘;‘:;ﬂ;sﬂ;ﬁhﬁmd
Extending beyond climate-related actions, the scope of our

CSR activities concurrently supports various community
investment initiatives focused on building resilience within the
communities we serve towards environmental sustainability
and socio-economic development.

Data collection and

impact manitoring
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I N T R O D U C T I O N ENSURE SUSTAIMABLE NATIONAL SOCIO-ECONOMIC GROWTH AND WELL-BEING
Qﬁﬁ ,ﬁ’& ALIGNMENT WITH CSR PRIORITIES

CSR Strategy % wmﬁ T
The strategic direction of BTS Group’s CSR %ﬂ&@

initiatives  aligns  with  sustainability-driven
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H I H H ENVIRONMEMNTAL SUSTAINABLE QUALITY EDUCATION
prlorltle§ from O‘Uf 3M OperOtlonS C'Oupled Wlth a SDG-ALIGNED PROTECTION AND CLIMATE QUALITY OF LIFE @ AND KNOWLEDGE
clear integration of the United Nations CSR THEMES CHANGE IMPACT MITIGATION SHARING

Sustainable Development Goals (SDGs). Our CSR
programmes all work to facilitate community
participation and investments through our
commercial operations, products or services.
Together, every respective project and initiative
work towards a central purpose — to empower
communities towards a more sustainable future
for all.

MOVE

emissions and improving environmental conditions for all

Provide comprehensive 020 solutions combining advertising,

insight optimisation and customer satisfaction

BUSINESS STRATEGY

network, resulting in the provision of a broad and customised audience reach.

Provide
— Promote environmental protection emergency relief  Provide Ensure access to quality
— and climate change mitigation and support to accesstosafe,  gducation to build future
through the reduction of carbon Sl FCRan i talents

o o . B . sustainable
CSR amlssu::ns_ im I!r\a with Thl_:lll(]nd 5 Foster good health  tran
PRIORITIES decarbonisation strategies for the and well-being svstalm and

— ——
' m
-~
m p
al o NDC under the Paris Agresment through sports infrastructure
E— , m‘ and recreation
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M Ix payment and distribution services, incorporating smart DATA for

Provide a unigue MATCH solution to its partners and share access to customer data from both MOVE and MIX
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ABOUT THE CAMPAIGN

“Spread Happiness..to Every School”

4 QuUALITY 13 CLIMATE
EDUCATION AGTION

1] P 2

The Pink Line and Yellow Line monorail systems brought their staff and
personnel to organise the "Spread Happiness... to Every School” project.
The initiative aimed to educate students from schools along the rail
routes on how to use the Pink and Yellow Line systems correctly and
safely. Activities included education on safety, rules and regulations, as
well as proper rail usage, presented through educational videos to
enhance understanding.

There were also recreational activities, quizzes with prizes, and a
special guest speaker who shared experiences and taught basic
techniqgues and sports-related rules to help build athletic skills.
Additionally, students were given the opportunity to experience riding
the metro, offering valuable learning outside the classroom.
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4 6 p Introduction About the Campaign Impact

03
IMPACT

Campaign in Numbers
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Increased Reduced
Revenue Accident Rate

THB 69.5mn @ 53%

Annually from conversion Due to modal-shift for
to BTS SkyTrain passengers project beneficiaries

Project
Beneficiaries

8,904

People benefitted
from the project

Project Monitoring and Contribution to Social Solutions

As part of the project, participating schools are revisited annually to monitor

10% progress and assess outcomes.

Average reduced The education provided to students has led to more rail passengers; reduced

commute time for accident rate, traffic, pollution; as well as reduced commute time for
community members participants.
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